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The most significant improvement was the addition of Pathfinder Pragmatic Inquiry ® that helped students find answers to such questions as vocational choice and to identify the values on which their choices are based. Also, student ratings on the Maccoby character trait survey showed perceived higher value and higher reinforcement in their business studies after we added the Corporantes Pathfinder Notebook © to the course.
Current business magazines have focused on the disillusionment that many in business have faced in their recent corporate lives as a result of the failure of DotComs, LBOs, IPOs, the stock market, corporate malfeasance, etc. With lost confidence in leaders and institutions, the current difficult economic climate serves as a form of reckoning. People are searching for what really matters when it comes to work and are asking: "What should I do with my life?" 2 After interviewing over 900 people, Bronson found that most people had good instincts about where they belong but made poor choices and wasted productive years on the wrong work. Bolles indicates that most career choices are made on impulse and whim with little investigation.
3 People may seek happiness but ignore what Seligman contends is the lasting satisfaction that comes from rising to the challenges of work, love, and raising children. 4 He asserts that this work orientation is a "calling", which is a passionate commitment to work for its own sake, regardless of the money or status it brings. Sanders contends we can attain a great sense of meaning and satisfaction if we assume that love is the most powerful force in business.
5
These popular examples, particularly Bronson and Sanders, are unknowing restatements of deep philosophical insights drawn from pragmatic philosophy as well as theology. Here are two sources. Pragmatic philosophy is based on a method of inquiry to test hypotheses in pursuit of the truth, which leads to action. The heart of pragmatic inquiry as a philosophy as defined by Alfred North Whitehead would help Bronson's subjects think about what they "should" do: "Philosophy is an attempt to clarify those fundamental beliefs which finally determine the emphasis of attention that lies at the base of character".
6 Bernard Lonergan articulates a parallel method of theological inquiry that concludes with Sanders' "love as the most powerful force in business" when Lonergan proposes: "Be attentive, be intelligent, be reasonable, be responsible, be in love."
7 Both Lonergan and the pragmatists place central importance on action guided by fundamental beliefs or what we call values and vision.
Background
There can be little doubt that American colleges and universities are, and have been, deeply concerned with shaping the values, attitudes, and beliefs of their students.
8 Pascarellan and Terenzini found that most faculty, administrators, parents, legislators, alumni, and students themselves agree that higher educational institutions should be involved in shaping values. 9 The question is whether some institutions are more effective than others in preparing their students in value or character development.
For over 20 years at St. Mary's College we have used the Maccoby Head and Heart survey of character traits instrument. 10 The survey lists 19 character traits. Students are asked to rate each trait as to its perceived importance in achieving business career success. After rating the importance of each trait for career success, the students also identify which of the traits they consider to have been stimulated or reinforced during the course of their past studies.
